
FOR IMMEDIATE RELEASE 
 

  
THE NEON MUSEUM AND FASHION SHOW PARTNER TO BRING 

HISTORIC NEON ART TO THE LAS VEGAS STRIP 
 

Beginning this spring with “Red Barn,” Fashion Show becomes the first 
satellite space for Neon Museum art on the iconic Las Vegas Strip 

 
LAS VEGAS (May 11, 2017) – The Neon Museum proudly announces a new 
partnership with Fashion Show to showcase restored, historic Las Vegas signs on the 
Las Vegas Strip.  Beginning in spring 2017, the two entities will make Fashion Show’s 
newly renovated Plaza the first place on the iconic Las Vegas Strip to showcase signs 
from the Neon Museum’s collection. 
 
The partnership will feature a rotating lineup of restored, historic signs from the 
museum’s collection, launching with the installation of “Red Barn” in June.  This sign will 
be on view on the Fashion Show Plaza for several months, after which it will be 
replaced with a different restored sign from the Neon Museum’s collection. 
 
The Red Barn opened in the late 1950s as an antique store at 1317 Tropicana Avenue 
and was converted into a bar in the early 1960s. By 1969, it had evolved into one of the 
first openly gay bars in Las Vegas. It offered drag shows, such as the very popular “RB 
Follies,” and it provided a place for the gay community to socialize. The Red Barn also 
published the “RB Rag,” one of the earliest gay magazines in Southern Nevada. The 
bar closed in March 1988, and its restored iconic martini glass sign is now a part of the 
Neon Museum’s collection. 
  
“For decades, the Las Vegas Strip earned notoriety for tearing down and removing 
historic buildings and the neon signs associated with them,” said Rob McCoy, president 
and chief executive officer, Neon Museum. “With this effort, Fashion Show takes a step 
toward reversing that trend by reintroducing iconic and historic neon signage to the 
Strip, where it can be enjoyed by tens of millions of visitors.” 
 
“Fashion Show has been the epicenter for up-and-coming cultural trends in Las Vegas 
for decades,” says Jim Heilmann, Senior General Manager at Fashion Show. “Now, we 



are thrilled to join forces with the Neon Museum and continue to reinvent what 
customers expect from a retail center. This partnership represents more to us than just 
a display of art; it’s a  truly collaborative effort to create unique experiences for visitors 
not only to Fashion Show, but also to the museum and the destination as a whole.”  
 
The Red Barn sign will stand 20 feet tall on an outdoor platform near Neiman Marcus, 
facing one of the most trafficked corners of the Las Vegas Strip. Available as an iconic 
photo stop or reflective spot, the fully functioning relic will also light nightly, at dusk, 
accompanied by a spectacular light show and coordinated digital display on Fashion 
Show’s large-scale LED screens.  
 
“This display is just the start for what Fashion Show plans on creating with The Neon 
Museum,” continues Heilmann. “Our concierge team will work with the museum to 
provide special incentives for our shoppers to visit the world-famous Neon Museum 
Boneyard. Throughout the year, we will host events and provide fundraising 
opportunities to enhance our shared mission of spreading beauty and culture.” 
 
The Red Barn sign display on The Plaza at Fashion Show is free and open to the public 
daily. For more information visit www.thefashionshow.com. 
 
For more information about Neon Museum or to book a guided tour, go to 
NeonMuseum.org or call (702) 387-6366. 
 
About Fashion Show Las Vegas 
At 2 million square feet, Fashion Show is the largest shopping, dining and entertainment 
destination on the Las Vegas Strip and one of the largest shopping centers in the USA.  
Anchored by Neiman Marcus, Saks Fifth Avenue, Macy’s, Macy’s Men’s, Dillard’s, 
DICK’S Sporting Goods, Nordstrom and Forever 21, Fashion Show houses an eclectic 
mix of more than 250 retail boutiques and over two dozen restaurants.  
 
Fashion Show is owned and managed by General Growth Properties, Inc., an S&P 500 
company focused exclusively on owning, managing, leasing, and redeveloping high-
quality retail properties throughout the United States. GGP is headquartered in Chicago, 
Illinois, and publicly traded on the NYSE under the symbol GGP. 
 
About the Neon Museum 
Founded in 1996, the Neon Museum is a non-profit 501(c)3 organization dedicated to 
collecting, preserving, studying and exhibiting iconic Las Vegas signs for educational, 
historic, arts and cultural enrichment. It has been named “Best Museum” by Las Vegas 
Weekly, one of “Sin City’s Best Retro Sites” by MSN, “No. 1 Las Vegas Museum Sure to 
Entertain and Educate” by USAToday’s 10best.com, “One of the Top 10 Coolest Things 
You Didn’t Know You Could Do” by Forbes.com; one of the “Top 10 Historic Spots in 
Las Vegas” by Vegas.com; one of “15 Most Fascinating Museums in the U.S.” by 
VacationIdea.com; “Best Place to Introduce Kids to Art/Culture” by Desert Companion 
magazine and earns a consistent 4.5 out of 5 rating on TripAdvisor. In addition to an 
approximately two-acre Neon Museum campus, which includes the outdoor exhibition 



space known as the Neon Boneyard, the museum also encompasses a visitors’ center 
housed inside the former La Concha Motel lobby as well as nine restored signs installed 
as public art throughout downtown Las Vegas. Public education, outreach, research, 
archival preservation and a grant-funded neon sign survey represent a selection of the 
museum’s ongoing projects. Both the Neon Boneyard and the La Concha Visitors’ 
Center are located at 770 Las Vegas Blvd. North in Las Vegas. For more information, 
visit www.NeonMuseum.org. 
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